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THE TOP TAX FIRMS
   Rev. % 
   from tax from  Total %  Total 
Firm Headquarters Chief executive ($mn) tax revenue chg. Of�ces staff
PwC§ New York City Tim Ryan $5,032.44 28 $17,973.00 0.13 79 56,119
Ernst & Young§ New York City Kelly Grier $4,689.73 29 $16,171.48 2.16 96 48,500
Deloitte§ New York City Joe Ucuzoglu $3,668.96 16 $22,931.00 -0.98 126 121,693
H&R BlockP Kansas City, Mo. Jeffrey Jones $3,413.99 100 $34,13.99 29.33 9271 72,400
KPMG§ New York City Paul Knopp $2,791.60 28 $9,970.00 4.18 91 40,526
RSM US1 Chicago Joe Adams $1,073.00 34 $3,134.44 12.40 83 13,968
BDO USA Chicago Wayne Berson $700.11 35 $2,000.30 11.13 70+ 9,647
Ryan Dallas G. Brint Ryan $609.52 100 $609.52 10.31 56 1,928
CLA NA Jennifer Leary $520.46 36 $1,445.71 21.20 120 6,965
Grant Thornton Chicago Bradley Preber $512.94 26 $1,972.86 2.83 51 9,024
Andersen San Francisco Mark Vorsatz $450.00 100 $450.00 22.12 20 1,529
Moss Adams Seattle Chris Schmidt $372.27 39 $954.53 16.41 28 3,679
Baker Tilly Chicago Alan Whitman $333.96 29 $1,151.60 45.85 65 5,063
Crowe Chicago Mark Baer $289.62 29 $998.70 7.02 35 4,366
CBIZ & MHM Cleveland C. Spurio/A. Gragnani $280.80 26 $1,080.00 30.96 125 5,035
Marcum  New York City Jeffrey Weiner $279.68 35 $799.08 15.97 30 2,539
Plante Moran South�eld, Mich. James Proppe $243.77 30 $812.57 8.64 25 3,357
CohnReznick New York City David Kessler $234.32 29 $808.00 19.88 24 3,160
BKD Spring�eld, Mo. Thomas Watson $227.44 30 $758.12 9.10 38 3,024
Citrin Cooperman New York City Alan Badey $185.50 53 $350.00 8.36 17 1,211
Eide Bailly Fargo, N.D. Dave Stende $179.96 40 $449.90 13.32 44 2,754
Armanino San Ramon, Calif. Matt Armanino $169.46 37 $458.00 27.58 21 1,716
EisnerAmper New York City Charles Weinstein $166.19 34 $488.80 16.35 16 2,151
Dixon Hughes Goodman Charlotte, N.C. Matt Snow $161.28 32 $504.00 6.11 27 2,026
A&M Taxand New York City Ernesto Perez $160.77 100 $160.77 27.23 10 359
Holthouse Carlin & Van Trigt W. Los Angeles, Calif. Philip Holthouse $159.49 79 $201.89 8.71 13 656
Carr, Riggs & Ingram Enterprise, Ala. William Carr $152.93 40 $382.33 15.25 33 2,106
Wip�i Milwaukee Kurt Gresens $141.63 32 $442.60 10.15 50 2,423
Optima Tax Relief Santa Ana, Calif. David King $131.03 100 $131.03 7.40 4 722
Withum Princeton, N.J. William Hagaman $130.71 41 $318.81 24.05 17 1,316

Notes: Firms in bold are non-CPA �rms.      § Gross revenue       P Figures compiled from public company reports.     * Firm estimate       
1 Reported fee split as dollar amount (given here) and percentage.      For comprehensive notes, see pages 18-21.

a renewed focus on robust technological 

infrastructure, cybersecurity services for 

our clients, and streamlined IT operations. 

… We will continue to invest in digital mar-

keting channels, leverage data and insights 

to continue to inform our strategy, and 

grow our client service capabilities to meet 

evolving market and client demands.”

Other �rms were looking at bee�ng 

up marketing and business development 

teams, creating formalized prospect pipe-

lines, training sta� on business develop-

ment, and putting a heavy emphasis on 

As we admitted earlier, there aren’t quite 

a million ways to grow — it only seems 

that way. And the strategies we’ve men-

tioned here aren’t a comprehensive list 

by any means; they only represent the 

most common ones. Individual members 

of the T100 ranks are also looking at many 

other ways to boost growth, from better 

de�ning and promoting their culture, to 

establishing and leveraging their positions 

as thought leaders in client industries, and 

from introducing more automation into 

their own processes, to outsourcing or o�-

shoring more of their work, while still oth-

ers are revamping their pricing strategies.

At the same time, it’s worth noting 

that very few of the Top 100 Firms are 

wedded to just one growth strategy. Most 

of them — including all the �rms quoted 

here — are planning on employing at least 

a couple of di�erent strategies, and several 

have long, multipoint growth plans that 

reach across all aspects of the �rm, with 

everyone in marketing, IT, HR and recruit-

ing, individual practice groups, and both 

the partner group and everyone in the sta� 

And taking that sort of multipronged 

strategy to expansion is a strategy itself, 

because no matter how many of these 

roads the Top 100 Firms take, they all lead 

top tax �rms
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